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A few weeks ago during our Annual Banquet,
we revealed our new brand, including a new
name, logo, and vision.

As our banquet theme suggested, everyone
has a story. Our new story gives us the
opportunity to retell our reason for being,
and to share our new initiatives as we turn a
chapter in our organization's history.

So why change your name if your organization
has been a pillar in the community since 19367
This was a question we asked ourselves in
early 2019 during our yearly strategy meeting.
It became apparent during this meeting

that the answer was really pretty simple: We
needed a name that would better reflect what
we do and who we do it for.

n addition, the words “chamber” and
rcommerce” were often cited as being
outdated. Millennials seemed less familiar with
what a chamber of commerce does and this
audience is a growing sector of our business
population. We also found that the term does
ot resonate as well with the diverse audiences
we want to attract.
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Lastly, it contributed to an assumption that
we are either part of the US Chamber of

Commerce or some sort of government entity -

neither of which are true.

We know that better serving our local
businesses and community is more than ust a
name and logo change. We have a lot of work
ahead of Us to provide more relevant, unique,
and value-added services to our members and
we will be rolling these out throughout 2020.

For more information about our rebrand, visit
jowacityarea.com/our-new-story.

To make Johnson County the best place to live, work, and learn by
serving our local business community.

To build the best
local business
ecosystem in the
world.

1. Members-first Mindset

2. For the Love of Our Community
3. Collaboration is The Way

4. Continuous\yImpro\/e."Continuously |
5. Be Humorously Human
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| Upcoming Events

|
March 3-1CR Day at the Capitol

| March 6 - First Friday Coffee
Connections, Cae Muse, 565 Cameron
| Way, Ste. 108, 730 am.

| March 6 - AT Mobily Ribbon Cutting.
352 by 1 W, lowa City, 12:00 pm.
|
reakfast Smart Series:
| Well-Being in the Workplace, Uniersity
of lowa Health Care - IRL, 105 E.9th St
| corshte, 730 am

March 26 - March Business PM,

| Fimscene at the Chauncey, 404 E. College
St lowa Ciy, 430 pm.
March 27 - Costco Open House, 2900

| Heartiand Dr, Coralulie, 300 2m

| March 28- Legsacive Breaidast Forur,
Learning Begins Development Center, 740
Community Dr, North Liberty.

| 800

| March 31 - Summer of the Arts Ribbon
Cutting, 319 E. 15t St lowa City, 400 pm.
|
Coralville Roundtable: 12-1p.m-
|+ March 2- Cheddar's scratch Kitchen,
2824 Commerce Dr.
March 9- Buffalo Wid Wings, 2500
Corridor Way, Ste
March 16 - Dunn Brothers Coffee.
|7 3284 Crosspark Ra. Ste A
+ March 23-Grand Living at
Bridgewater, 3 Russel Slade Blvd

March 30 - Radisson Hotel &
Conference Center, 1220 15t Ave

|
lowa City Roundtable: 12- 1 p.m.
|+ March3-pizza Ranch, 171 Hoy 1W
|+ March 175t Burch Tovern, 127 owa
| North Liberty Roundtable: 12-1p.m.
. March 18-ZioJohno's, 780

|
Communiy Dr, Ste 1

|
(@ ) eicareachamber

lowa City Area Business
Partnership

sion leader, not to
togettowherea i am

le | Webinarehe Community

| Upcoming Events

| Z00m regist

istration finks,
| eventscon befoun o
| atiowacityarea,com,

for il of our
on our events page

[
aILZ 5realdisl Smart Series
| ail: Keeping Up in an )
| Virtual Luy
Inch Connectic
Mo ¢ noor e 1M
| State

| Wednesdays at 2:00 p.m,

O 3 © ocoreachamber

lowa City Ar
7@7 o Gy are susiness

T8 BLL MERE

BEIFMIRY LBCK

en
o

Contaqt Beth when your company is ready to
advertise in the monthly newsletter ENVISION.

DISTRIBUTION PARTNERSHIP
lowa City Area Business Partnership Members

Corridor Business Journal Readers
9,000 TOTAL Weekly Print Reach

PRICING: 1-3x 4-6x 7-12x

Back Cover S425 $290 S270

Half-page $255 $225 $215

Quarter-page  $150 $135 $125

Eighth-page S95 $85 $80

Rates are per insertion. All ads are full-color.

Business
Partnership

Call Beth Meyer 319.519.6343



